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OUR CEO & FOUNDER

ALAN LIMALAN LIM
A serial entrepreneur, Alan founded his first company at the age of 
22 whilst studying at the University of London. Within 5 years, Alan 

had grown his online retail group to a team of 80 staff members, 
who under his direction achieved an annual turnover exceeding 

£30 illi£30 million.

In 2009, Alan’s intuition led him back to Asia, which has since 
become home to the world's most rapidly growing eCommerce 

markets. His recognition of Asia's eCommerce potential led to the 
founding of our now globally established company; (ESG). 

Alan oversees the growth and development of all business units 
across all ESG branches and is the driving force behind ESG’s 

expansion into new markets. He was also awarded the HK 
Entrepreneur of the year in 2015 and a member of the Young 

President Organization (YPO)
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OUR LEADERSHIP TEAM

As a digital marketing consultant before 
ESG J th th d

Formerly an Account Director in 
Pi kR d C lli l

JO CHALLIS
CHIEF DEVELOPMENT OFFICER

COLLIN MOOLHUIZEN
GLOBAL SALES DIRECTOR

Being responsible for Huawei’s sales and 
marketing activities for over 10 years

VINCENT LI

Kenny oversees finance operations,  
planning and directing treasury and

KENNY TAM
FINANCE CONTROLLERCHIEF OPERATING OFFICER

ESG, Jo oversees the growth and
development of our ecommerce services, 
enabling the client and operations teams 

to deliver a first-class service.

PinkRoccade, Collin oversees sales
operations, bringing on profitable new 

clients and managing the development 
client relations to ensure consistent growth.

marketing activities for over 10 years,
Vincent oversees ESG’s overall 

operations and development of operating 
policies and procedures. 

planning and directing treasury and
financial reporting functions and  

developing ESG’s finance policies and  
workflow.

BIBBY LIN
COMMERCIAL DIRECTOR

JESSLYN SIM
BUSINESS ARCHITECT

KAI PONG
GENERAL MANAGER TW

MICHAEL HUI
LOGISTICS PARTNERSHIP MANAGER
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Worked as a Logistics Fulfilment Manager 
in Google, Michael is experienced in 

supply chain management. He oversees 
and coordinates ESG’s overall logistics 

process.

COMMERCIAL DIRECTOR

Previously a Research & Development 
Engineer in GlobalFoundries, Jesslyn 

directs the IT team in Singapore,  HK and 
China, developing ESG technologies and 

managing our eCommerce systems.

BUSINESS ARCHITECT
DIRECTOR Once an Alibaba TW’s Top Sales 

Manager, Kai manages ESG’s Taiwan 
business, overseeing business and 

strategy development, sales and 
account management.

GENERAL MANAGER TWLOGISTICS PARTNERSHIP MANAGER
Before joining ESG, Bibby was a senior 
executive from Alibaba. She now leads 

the merchant solution team and 
oversees our core China Business. 
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OUR INDUSTRY – EVOLUTION OF SUPPLY CHAIN

Manufacturer (10-15% margin)

Traditional Supply Chain Cross Border eCommerce
via WE+

( g )

Exporter (55-15% margin)

Manufacturer/Merchants (330-
60% margin)Benefits of ESG’s

Model

Importer (55-15% margin)

Di t ib t (15 35% i )

Marketplace (44-10% margin)
• Reduced process with higher 

margin for the seller
• Able to keep track of customer 

information from database
A t t f db kDistributor (15-35% margin)

Retailer (330-50% margin) Consumer

• Access to customer feedbacks
to improve product development

• Increased B2B sales

Consumer





•

•

•

•

•

•

•

Indonesia PhilippinesMalaysia ThailandSingapore Vietnam



/

/

/

OTCOTC

2
9





WE+ LAZADA
=

ESG Lazada 50W GMV
ESGLAZADA

1,063,896 SKU
ESG

2,000

LAZADA

2015/3/15 6 15 7 15 8 15 9 15 10 15

11 1512 152 163 164 162016/6/16

SKU3,000+LAZADAESG ERP
3,240,2896
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加入無店面公會

※官網：
www.cnra.org.tw

※FB粉絲團：
www.facebook.com/cnra.org

1


